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® The speaker wanted to talk to his friends.
@ The speaker didn’t talk to his grandfather.
@ The speaker’s grandfather had many friends.

@ The speaker was upset.
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® The speaker had an enjoyable birthday.
@ The speaker’s cake wasn’t on time.
@ The weather was fine in the morning.

@ The rain was the only problem during the birthday party.
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® There has always been a lot of water.
@ There is less water now than yesterday.
@ There is more water now than yesterday.

@ The water level has stayed the same since yesterday.
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® The speaker didn’t sleep much.
@ The speaker slept a lot.
@ The speaker regrets going to work.

@ The speaker didn’t go to work.
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Hamburger
Fish stew
Pancakes

Green Salad

mirai-bridges. com

Hamburger
Meatball Pasta
Steak

Chicken Salad

i Chicken Salad  $7

Vegetable burger$ 10
Fish stew $13
Pancakes $8

Vegetable burger$ 10
Potato stew $13
Pancakes $8

Green Salad $7 :
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How does the woman feel about her new haircut? 12

@ She thinks it’s too short.
@ She is not fond of the color.
® It was very expensive.

@ It is not fashionable.

AT—XDEYAHIZTOVWTEZLTHET,
What do the two people disagree about? 13

@ You should use butter.
@ The steak’s flavor is delicious.
@ Using oil is essential.

@ The pan needs to be very hot.
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What does the woman mean? 14

@ She will speak to the customer alone.
@ She wants the man to help.
@ She doesn’t know how to help the customer.

@ She will find someone to help the customer.
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What can you guess from the conversation? 15

(@ The man was embarrassed.
@ The job interview went well.
@ She wasn’t offered a job.

@ She didn’t have the right clothes.
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Which one of the words describes the man best? 16

(@ Efficient
@ Careless
@ Rude

@ Friendly

RTODFERIZODWTEEZLTWET,

How will they travel tomorrow? 17

@ By bus.
@ By train.
@ By airplane.

@ By car.
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City Population
City Name Continent Population Set
(million)

Tokyo Asia 37 2 2
Mexico City North America 22 2D
Paris Europe 11 2 4
Beijing Asia 21 29

@ Set 1

@ Set 2

@ Set 3

@ Set 4
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Course Name Condition A Condition B Condition C

Mountain Course

Lake Course

Valley Course

Coastal Course

12 6 26 is the hiking course you are most |likely to go to?

® Mountain Course
@ Lake Course.
©) Valley Course

@ Coastal Course
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Report on the effect of social media on adolescents

® Purpose: To assess the effect that social media i1s having on the adolescent population.

® The data was the under-18 age group.

Types of effects due to social media

Type Both

(Physical/ 28 28

Mental)

What Obesity Depression Insomnia (Sleep Problems)
How 30 Delayed bedtimes

Who YouTube Users Facebook Users Girls
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@ restricted to negative effects due to Social media on
@ collected from a wide range of ages including on

@ focused on Italian citizens who were outside

@ all gained from 68 reports published in 2022 about
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D Fear @ Mental @ Infection

@ Advertisements ® Both ©® Physical
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(D Modern children don’t spend enough time reading news stories.
(@ Modern children often prioritize online activity over rest.
(3 Modern children are more aware of advertisements’ influence.

@ Modern children don’t experience bullying during online interactions.
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Impact of Cultural Influences on Children According to Parents

100%
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Social Media Web Surfing Video Games Books
# Very helpful Somewhat helpful Neither helpful nor harmful
“ Somewhat harmful == Very harmful

(D Parents believe that technology has created a safer environment for children to grow up
in than in the past.

(2 Media with the most perceived risk also offers significant benefits over tradition media.

3 The majority of parents agree that using books with the web is the most helpful method
of studying.

@ Parents believe that despite helpful modern technological advances, traditional

non-digital media has insignificant risk.
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& 3 4 Whatis Ian's main point? 34

(D Taking classes online allows you to be lazy.
(@ Useful skills can be acquired from taking online classes.
® The university is located too far away.

@ Online classes encourage students to work harder.

I8 3 5 Whatis Jill's main point? 35

(@ Online classes offer less learning opportunities than normal classes.
@ All students should continue having normal classes.
@ Students should be given a choice about how to take a class.

(@ The university should give more assistance with taking classes online.
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Mary

Bob

Alra

Yuri

ME3 6 =REMNEDh-o-BAT. IEEOEE] &Y IF54 VmiEl
DANENWEBRLEDITEADS BRIATLED, EDODERE (D~®@)

DI L—DEUGE LY, 36
@ 1A
@ 2 A
@ 3 A
@ 4 A




mirai-bridges. com

37 RFZEFAT, AiraDERZHRLIRLTVLSREXRZ, OO

BIREE (D~@) OS5 5—28UH S,

37

0 Interviewee's worries about in-person interviews

Getting Lost

Weather Appearance

@ Interviewee's who prefer in-person
Interviews

B Yes @ No = Depends

@ Estimated percentage of future
mterviews performed online

@  Sources for potential problems
with online job interviews

Computer knowledge -

0% 10% 20% 30% 40% 50%

60%
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